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The Portfolio

● Organizations expressed interest from 
initial survey

● Collection of eight reports of varying reuse 
organizations

● Qualitative vs quantitative
○ Holistic conversations of reuse, using data and 

stories

● Reuse businesses and the triple bottom line
● Impactful customer stories



Looking behind the numbers in a 
“material world”…

● Mission-oriented
○ Economic, social and environmental 

motives to reuse
○ Growing and responding to 

community needs

● Good jobs and green jobs
○ Trade and skill building opportunities

● Cultural and social value of materials and their stories
● Crucial and affordable way for people to access services 

and goods sustainably
○ Avoidance of new production and associated emissions



Key findings

● Different way to shop

○ Engagement, experience, and equity

● Community ties

○ Connection and cooperation

● New ideas, not products

● Passionate people and local leaders



Moving forward

● Individual support:
○ Shop local reuse (home goods, clothes, building materials, 

etc.) and prioritize repair services and rental options
○ Support sustainable education, youth and adult

● Community support:
○ Reuse business awareness campaign
○ Invest in reuse skill/workforce development

● Policy support:
○ Grant investments to fund operational, program, and labor 

costs for reuse-oriented organizations
○ Policy creation supporting reuse and waste diversion 

initiatives statewide
○ Take advantage of public reuse resources and share your 

experiences and stories!



Questions or Ideas?

Thanks!

Joshua Hauf

Minnesota GreenCorps Member
Reuse Minnesota | Rethos

josh@reusemn.org


